
Designing and Launching a New
B2B Online Store
CASE STUDY

CUSTOMER CHALLENGE

A client wanted to offer their customers an online
store. They implemented eCommerce technology
and now needed webpage designs to give
customers a high quality buyer experience. 

IMPACT

We designed the entire store, page by page, for
the client’s unique business processes and
buyers. The client launched their online store,
automating sales and reducing operational costs.

SERVICES PROVIDEDINDUSTRY

Industrial Equipment and Machinery eCommerce Page Designs
Product Data Optimization
Quality Testing & Audits
Mobile and Tablet Designs
User journey mapping
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PROJECT COMPLETION

3 months

OPERATIONAL EFFICIENCY

34% improvement

INITIAL ROI CALCULATION

95% boost

Translating business goals and processes into
a high quality buyer experience
Our client, a manufacturer and distributor of
industrial equipment and machinery, faced
significant challenges when launching their
B2B eCommerce store. Their vast product
catalog was not optimized for an online
store, hindered browsing, filtering, and
displaying relevant product information for
their spec-driven products. Their buyers
required complex approval workflows and
other processes that needed to translated
into easy-to-understand webpages.

First, RhymeCommerce interviewed their
customers to understand requirements
when purchasing products from the
company. These requirements included user
accounts for different levels of hierarchy,
bulk ordering, quote negotiation and
visibility into order history.

With these insights, RhymeCommerce
designed all the webpages in the online store.
Each page was custom designed according to
buyer needs and company processes. We
used our knowledge of B2B eCommerce
UX/UI best practices to design a buyer
experience that would optimize conversions
and create a positive and engaging
experience for customers. 

We also restructured the product data
according to best practices and to increase
product discoverability and personalization. 

RhymeCommerce then collaborated with the
development team to implement the designs
and answer technical questions. We also set
up performance analytics tools to measure
shopper behavior for business insights.

RhymeCommerce transformed our client’s
expected ROI from a new online store. The
high quality designs would increase upselling
and cross-selling, order volumes and automate
costly account management and sales
processes.

Through our expert knowledge of B2B
eCommerce design and eCommerce
technology, RhymeCommerce helped our
client launch a new, high quality online store
that represented their company and built
trusting relationships with customers.
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About RhymeCommerce
We unlock B2B eCommerce ROI by designing visually-
appealing, intuitive and functional buyer experiences.
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